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The digitalization era has made Indonesian consumption patterns changed,
especially with the trend of online shopping and the growth of paylater
services, which growed 17 times in the last five years. This study aims to
examine the role of family communication and financial literacy in reducing
children’s consumptive behavior in the context of online shopping and
paylater use. The method used is a literature review with a descriptive
qualitative approach based on Consumer Socialization Theory. The findings
show that family communication are important to prevent overspending
through control, education, and guidance, which helps children develop
responsible spending habits. Open discussions and strong emotional
connections between parents and children are important in in this case. Other
solutions such as early financial education, learning how to budget, save, and
set shopping priorities, can reduce impulsive buying behavior. The challenges
of the digital era, with easy access to e-commerce and paylater that increase
impulsive buying risks, making it a must to have strategies such as gadget use
supervision, practical education about financial technology risks, and parental
role modeling. The study concludes that a comprehensive approach
combining effective family communication, sufficient financial literacy, and
adaptive strategies is essential to prevent consumptive behavior among
Indonesian youth.
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INTRODUCTION

Digitalization has driven major changes in global trade, evident in how Indonesian society
shops. This shift provides easier access but also creates new challenges in consumption behavior,
particularly among the younger generation. The trend of online shopping, now commonplace in
Indonesia, shows rapid growth in e-commerce transactions reaching thousands of trillions of rupiah
throughout 2024 (Mae, 2025). Trade developments are further propelled by payment innovations,
such as the emergence of paylater features, allowing consumers to transact easily with instant credit
systems.
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Despite the ease of access, paylater features also raise new issues, such as increased
consumptive behavior among children and adolescents, which can negatively impact their future
financial patterns. Data indicates that total online loan debt, including from paylater, is
predominantly from the 19-34 age group, amounting to Rp327.3 trillion (Nurfitri et al., 2025).

This large figure illustrates the extensive use of digital credit services like paylater among
young people, while signaling significant problems in personal financial management that require
serious attention.

Consumptive behavior cannot be viewed merely as an individual issue but as a complex social
problem needing a comprehensive approach. The family, as the smallest social environment and
primary socialization unit, plays a crucial role in shaping children's consumption habits. Family
communication patterns have been proven to greatly influence financial literacy among the younger
generation (Kulsum, 2019). Healthy and effective communication can serve as the foundation for
building good financial understanding and fostering responsible money management skills.

Financial literacy encompasses understanding and skills in managing money, budgeting, and
recognizing investments. Within the family, this can be instilled through open discussions about
finances, helping children grasp the meaning of money, the importance of saving, and the risks of
unwise credit use. Research by Ismawati (2024) identifies various family communication patterns,
from authoritarian (strict), permissive (lenient), to authoritative (democratic). Each pattern has
different impacts on character and behavior formation, including financial management. However,
democratic and open communication proves more effective in fostering comprehensive financial
understanding compared to authoritarian or permissive styles.

The family's role in consumer socialization is highly relevant in this digital era. Consumer
socialization is the process by which individuals acquire the skills, knowledge, and attitudes needed
to function as consumers in the marketplace (Runtiko, 2021). Parents, as primary agents, influence
children's values and consumption behaviors through effective communication. They explain
financial knowledge, teach money management, and help develop wise financial decision-making
abilities.

Nevertheless, the family's role in introducing and communicating financial knowledge about
digital consumption behaviors has become increasingly challenging in the digital era. Children and
adolescents have broad access to information and technology, including digital financial services that
can be accessed without parental knowledge. This situation requires more adaptive and strategic
communication strategies, not only focused on providing information but also on developing
analytical skills to evaluate children's consumptive patterns, aiding them in making sound financial
decisions.

The latest National Survey on Financial Literacy and Inclusion (SNLIK) shows an increase in
Indonesia's financial literacy and inclusion index (OJK, 2025). However, significant disparities in
financial understanding persist, especially among the younger generation, underscoring the need for
systematic and targeted interventions to enhance financial literacy, involving families as the primary
educators in the process.

Based on the analysis outlined above, this research aims to delve into and examine the role of
family communication and financial literacy in shaping responsible consumption behavior among
children and adolescents. The analysis uses the framework of Consumer Socialization Theory. This
theory explains how consumer learning occurs in the family environment and how communication
serves as the primary medium for conveying financial knowledge and values.

Consumer Socialization Theory by Ward (2006) provides insight into how consumers learn
within social environments. The theory explains that consumer socialization occurs through
interactions in environments such as family, peers, school, and media. Therefore, this research
focuses on the family's role as the primary responsible party in children's financial management. The
study also emphasizes communication as a key element in educating financial values to family
members, particularly children.

Through this approach, the research is expected to provide deeper understanding of the role of
effective family communication in building literacy and fostering financial awareness among


http://u.lipi.go.id/1515394492

184
AMK : Abdi Masyarakat UIKA

children and adolescents. Additionally, it aims to identify the most effective communication
strategies for families to implement in preventing consumptive behavior, especially in using paylater
services. The research results are expected to contribute theoretically to the development of family
communication and financial literacy studies, while providing recommendations for families,
educational institutions, and government policymakers in enhancing financial awareness among
Indonesia's younger generation.

companies can create a strong foundation for workplace safety by incorporating the principles
of the Safety Management System into the organizational culture.(Lahamid et al., 2022)

Although safety management systems have been used by many construction companies, there
are still issues in their implementation.One of the main issues is the understanding and awareness of
the importance of occupational health and safety (OHS) among management and workers.Many
employees still consider safety more important than completing the project on time.The pressure to
meet deadlines often leads to the neglect of safety procedures, resulting in a risky work
environment.To address this issue and improve safety performance in the field, it is important to
study how the Safety Management System can be effectively utilized in this context.(Elisabeth et al.,
2024)

The involvement of top management is an important component in the implementation of the
Safety Management System.By proactively supporting and implementing safety policies,
management can create a safe working environment.It is important for management not only to
establish safety policies but also to be directly involved in the implementation and evaluation of the
K3 program.Previous research shows that companies with a high commitment to occupational health
and safety (OHS) tend to have lower accident rates.(Salasa et al., 2024)

To improve safety performance, training and education in occupational health and safety
(OHS) are also very important. Well-trained workers are more likely to adhere to safety procedures
and identify potential hazards in the workplace.Studies show that safety awareness and workplace
accident rates can be improved through ongoing training programs.As a result, construction
companies must allocate time and resources to create useful and relevant training
programs.(Ramadhani et al., 2024)

A positive safety culture also plays an important role in the successful implementation of the
Safety Management System.A strong safety culture can encourage workers to be more active in
reporting potential hazards and participating in safety programs.Research shows that companies with
a strong safety culture tend to have lower accident rates.Therefore, it is important for companies to
create an environment where safety is considered a top priority.(Hendriyanto et al., 2025)

To achieve the objectives of this research, it is crucial to understand the various factors that
influence the implementation of Safety Management Systems in the construction industry.By
reviewing previous studies, this research is expected to provide valuable insights for construction
companies on how to develop and implement an effective SMS.Additionally, this research is
expected to help develop better OHS policies in the construction industry and raise awareness of the
importance of workplace safety for management and workers.(Mursidi & Sarjito, 2025)

Overall, the background of this research emphasizes the importance of implementing a Safety
Management System to improve safety performance in the construction sector.

Based on the explanation above, the researcher will discuss the Implementation of the Safety
Management System to Improve Safety Performance among construction workers that has been
carried out at a construction site in Indonesia, to support the information management needs within
it based on previous research conducted in the North Sumatra region.
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METHOD

This research employs a literature review method with a qualitative descriptive approach to
analyze the role of family communication and financial literacy in forming children's consumptive
behavior (Kartini et al., 2022). This method was chosen because it facilitates the researcher in
reviewing relevant literature on family communication patterns theory and financial literacy (Fadli,
2021). The goal is to obtain a broader and more comprehensive understanding of the discussed topic.
Data sources include accredited scientific journals, national and international survey reports, recent
news articles on online shopping and paylater trends, and digital consumption statistics from credible
institutions such as the Financial Services Authority (OJK), Bank Indonesia, and trusted research
bodies.

Data analysis techniques include data reduction, data presentation, and drawing conclusions
through comparison and synthesis between family communication theory and financial literacy
concepts. The analysis is then linked to online shopping and paylater usage trends in Indonesia. This
process involves identifying main themes from the literature, grouping them based on the Consumer
Socialization Theory framework, and interpreting inter-concept relationships to build a holistic
understanding of the role of family communication in strengthening financial literacy as a strategy
to prevent consumptive behavior in the digital era.

RESULTS AND DISCUSSION
The Role of Family Communication in Shaping Consumption Attitudes

Family communication plays a vital role in shaping children's thinking patterns and
consumption habits. Several studies indicate three main functions of family communication in
preventing consumptive behavior: control, education, and guidance (Arini & Amalia, 2019). The
control function allows parents to monitor and direct children's shopping decisions. Meanwhile, the
education function focuses on imparting understanding of healthy economic principles, and the
guidance function develops children's skills for wiser financial decisions. The effectiveness of family
communication significantly influences character formation in consumptive behavior. Research
shows that democratic or open communication patterns in families can create better self-control over
children's consumptive impulses (Ismawati, 2024). This pattern provides opportunities for open
discussions between parents and children about financial needs, enabling children to learn to
prioritize spending. In contrast, authoritarian patterns with minimal discussion space or focused
solely on parents often lead to consumptive behavior as a form of rebellion against strict rules and
heightened curiosity. Open dialogue between parents and children, discussing the differences
between needs and wants, is a key strategy in reducing consumptive behavior. A study explains that
children accustomed to discussing purchases with parents are better able to evaluate deeply and
maturely before making desired transactions (Mujahidah, 2022). This dialogue not only covers
permissions or prohibitions but also demonstrates parents' role in educating the reasons behind each
financial decision.

Dari mana anak mengetahui tentang uang? Siapakah yang mengajarkan menabung
pada anak?

®mOrang Tua ® Orang tua dan guru tidak menjawab
mOrang tua = Orang tua dan guru lidak menjawab
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Illustration of parents providing financial education to children
Source: Analogi, Jurnal Ilmu Sosial dan Humaniora
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The quality of such communication is also influenced by parental behavioral consistency.
Education on healthy consumption is more readily accepted by children if parents model behaviors
consistent with the values conveyed during dialogues. Inconsistency between words and actions can
weaken the message given. Therefore, open communication must be accompanied by parental role
modeling.

Additionally, emotional bonds between children and parents are a crucial factor in forming
wiser consumption behaviors. Children with strong emotional relationships are considered more
capable of understanding values and guidance related to financial management (Utami et al., 2023).
These bonds also help children develop skills to avoid relying on material possessions or the amount
of money they have. Strong emotional support from the family, especially parents, creates stable self-
esteem and better control over social pressures to buy certain items. Thus, children derive satisfaction
from interpersonal relationships rather than material ownership.

Conversely, children with weak emotional bonds to parents are at higher risk of developing
consumptive behavior as a coping mechanism (Alvian & Fauziah, 2019). Impulsive buying is often
done by young people as an escape from emotional voids or to gain attention. For example, children
rarely talked to by parents may spend more on unnecessary items like clothes or accessories just to
feel happy temporarily. In contrast, strong bonds create emotional stability that encourages rational
financial decisions and reduces impulsive buying. For instance, children accustomed to discussing
expenses with parents can more easily control themselves when tempted to buy, as they can
distinguish between needs and wants. Therefore, building healthy and strong emotional relationships
with parents is a long-term strategy to curb excessive consumptive behavior among the younger
generation.

Financial Literacy as a Bulwark Against Consumptive Behavior

Financial literacy for children and adolescents can be defined as the ability to understand basic
financial concepts, make informed financial decisions, and manage financial resources effectively
according to their developmental stage (Sabila et al., 2024). The main components for this age group
include understanding money and its value, basic saving and investment concepts, and the ability to
differentiate between needs and wants. Financial literacy also covers understanding credit concepts,
financial risks, and short-term financial planning.

E}
4400

Kompout scovwesonsl Spanah

813517 Tahun w1825 Tahun X35 Tatun BIG0Tahun  ®51.79 Tahus

Source: ojk.go.id

Data shows that the financial literacy index for the 26-35 age group (74.82%), 36-50 age group
(71.72%), and 18-25 age group (70.19%) is relatively high compared to other groups. This fact is
important because these age ranges represent the productive generation and the majority of young
parents building families. High financial literacy in this group can serve as the primary bulwark in
directing children's consumptive behavior, especially amid intense digital exposure and modern
lifestyle trends. The majority of society, including adolescents and children, still has low financial
understanding. Developing financial literacy in children and adolescents requires an approach
tailored to their cognitive level and experiences. For elementary school-aged children, financial
literacy focuses more on basics like recognizing currency values, understanding buying-selling
processes, and developing saving habits (Kafabih, 2020). For adolescents, it can be expanded to more
complex concepts like budgeting, understanding interest and credit, and evaluating simple
investment decisions.
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Good financial literacy is formed from a combination of five elements: knowledge, skills,
confidence, attitudes, and behaviors. These five aspects serve as important safeguards to prevent
consumptive behavior by shaping wise and sustainable financial decisions. Data from the Financial
Services Authority records that Indonesia's financial literacy index is only 38.03%, indicating low
societal ability in making financial decisions (SNLIK, 2022). This highlights the urgency of early
financial education so that the younger generation better understands money management, benefiting
not only personal finances but also supporting family and societal economic stability.

Memahami Hal-hal yang Bisa Anak
Beli dengan Uang yang Dimiliki
36.7%

26:6%

: 20.0%
V I i

Percentage of children's ability to understand financial literacy
Source: Jurnal Kumara Cendekia, UNS

Financial education from an early age will have long-term positive impacts on adult financial
behavior. Research shows that children learning finances from elementary school tend to be more
skilled in money management and have lower consumptive risks when entering adulthood (Amadi
et al., 2023). Implementation should use methods suited to child development, such as educational
games, simple economic simulations, or managing pocket money (Aryanto et al., 2022). Effective
financial education can also leverage engaging and familiar technology for children, like financial
education apps or games teaching financial concepts. This approach will increase children's interest
and understanding of financial concepts.

Early financial education not only provides basic knowledge about money but also fosters
independence and skills in financial planning. Children learn to budget, set priorities, and control
spending. Understanding risks and returns helps them be more cautious of scams or bogus
investments. Additionally, budgeting practice instills discipline and self-control skills.

In this way, the younger generation can avoid consumptive behavior and be better prepared
for future financial challenges like paylater features. The concept of shopping priorities teaches
children and adolescents to separate wants and needs based on importance levels. The ability to
prioritize spending helps manage limited finances more effectively. Simple exercises like listing
needs and wants, then evaluating each item based on utility or durability, will help children become
more rational when facing product offers that often encourage impulsive buying. Several studies
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show a strong relationship between financial literacy levels and healthy, responsible consumption
patterns. A study on students found that individuals with high financial literacy are better able to
restrain purchases, be selective with products, and consider value for money in transactions (Sintiani
et al., 2025). They are more capable of resisting impulsive buying, more selective in product choices,
and more focused on value for money in every transaction. Conversely, children with low financial
literacy exhibit higher consumptive behavior and tend to make purchase decisions based on emotions
rather than rational considerations.

Perilaku Pengelolaan Kesungas Gen Z (15-22 Tabun)
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Ilustration of financial management against consumptive behavior at ages 15-22
Source: Jurnal Pengabdian Masyarakat Terintegrasi

Comparative studies across countries with varying financial literacy levels show that societies
with high financial literacy have higher savings rates and lower household debt. Countries like
Denmark and Sweden, which implement comprehensive financial education, have lower societal
financial stress levels. This reinforces that investing in financial literacy is the most effective and
cost-effective strategy to enhance societal welfare and strengthen national economic stability.

Online Shopping Trends, Paylater, and Challenges in Educating Children

Digital technology advancements have brought major changes in trade, with e-commerce now
the primary shopping medium for society. Online shopping platforms provide easy access anytime
and anywhere without hassle, making transactions smoother (Dewi et al., 2022). Developing digital
payment systems, including paylater services, support even shorter shopping processes without
upfront cash. However, this ease carries risks of increased consumptive behavior, especially among
tech-dependent youth.

Data on the number of Paylater users in Indonesia
Source: ojk.go.id

Paylater services or "buy now, pay later" are the most popular innovations in Indonesia's e-
commerce ecosystem. Data from a study shows continuous growth in paylater usage in Indonesia,
with platforms like Shopee PayLater, GoPay PayLater, and OVO PayLater (Nurfitri et al., 2025).
The system offers convenience with fast approval processes and minimal requirements, easily
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accessible to various groups, mostly young people. However, this ease is not matched by knowledge
and understanding of long-term financial consequences, posing significant risks of poor financial
decisions impacting the future.

ia

® Shopeo.com -# Lazada.co.ld & Blibll.com Tokopedia.com
®- Bukalapak.com

Increase in platform usage in e-commerce services and paylater access
Source: topbrand-award.com

The use of paylater services and the ease of e-commerce access have been proven to increase
the risk of impulsive buying behavior among adolescents. A study shows that adolescents using
paylater are 3-4 times more likely to engage in and repeat impulsive purchases compared to those
transacting with cash or debit cards (Restike et al., 2024). This occurs due to psychological distance,
where consumers do not immediately feel the financial impact of purchases, thus creating minimal
"pain of payment" that typically restrains spending. This condition is further reinforced by marketing
strategies that offer convenience and temporary satisfaction, often without providing information on
long-term financial risks. Long-term risks of impulsive behavior and consumptive debt through
paylater features include the formation of poor financial habits that persist into adulthood.
Adolescents accustomed to paylater often struggle to develop patience (delayed gratification) and
financial discipline, which are essential for long-term success. Additionally, a poor paylater payment
history can affect credit scores and limit access to more complex financial products in the future,
such as home loans or business financing. Therefore, education and control for adolescents are
necessary to prevent the establishment of detrimental financial behavior patterns.

Monitoring gadget usage is the most important step in preventing consumptive behavior. This
can be done by controlling children's exposure to digital consumptive stimuli. Efforts should not only
include screen time limits but also monitoring of apps, content, and online activities. Since the
younger generation are digital natives, supervision must be done wisely, such as implementing
parental controls, device checks, and open discussions with children to strengthen emotional bonds.
In addition to gadget supervision, limiting digital transactions is crucial to reduce the risk of
consumptive behavior. Parents can implement family financial management systems, such as
requiring approval for transactions above a certain amount, using prepaid cards with balance limits,
or joint signature requirements on financial apps. These strategies should be developed alongside
gradually granting financial independence based on age and maturity to avoid potential rebellion or
children finding ways to circumvent the rules.

Parents also need to model what they teach as role models. Fundamentally, children tend to
imitate parental behavior, so consistency between what is taught and practiced will enhance parenting
effectiveness. Wise parents will conduct research before buying, use budgeting apps, and avoid
impulsive shopping to set an example for children. Furthermore, families can offer alternative
activities, such as sports, creative hobbies, or enjoyable social engagements, so children learn to find
personal satisfaction without relying on consumption. Theoretically, this research explains the
importance of family communication in the consumer socialization process from an early age. By
applying open communication patterns and emotional closeness, children will develop adaptation
skills and self-control to avoid impulsive buying behavior. Practically, the research results indicate
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that family discussions, gadget supervision, and parental examples are the most effective strategies
in preventing consumptive behavior.

These findings are highly relevant for schools and financial literacy programs to involve
families in financial education implementation, and can serve as input for digital financial policies
to position families as the primary foundation of financial literacy.

CONCLUSION

Based on the results and discussion, it can be concluded that preventing consumptive behavior
in children and adolescents requires a more comprehensive approach that integrates three main
pillars: effective family communication, adequate financial literacy, and adaptive strategies to
address digital technology challenges. Democratic family communication, characterized by mutual
openness between parents and children, greatly aids in shaping wiser consumption habits through
parental control, guidance, and education, supported by strong emotional bonds. Additionally, early
financial literacy is essential because children need to be taught how to create budgets, develop
saving habits, and prioritize spending. This will protect them from wasteful attitudes and help them
learn to manage finances effectively for the future. Furthermore, new challenges such as paylater
features in the digital era exist. To prevent children from accessing these features, parents can
establish gadget usage rules, explain the risks of digital financial services, limit online transactions,
and most importantly, provide direct examples of how to manage digital finances responsibly. On
the other hand, prevention also requires strong support from schools and the government. Schools
can integrate financial literacy into the curriculum through methods such as budget simulation
exercises, educational games, or small-scale entrepreneurship projects. The government or
policymakers can strengthen regulations on digital financial services while providing financial
literacy programs that involve families. With good collaboration between families, schools, and the
government, efforts to shape a younger generation that is wiser in managing consumption can
proceed more effectively and sustainably.
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